2408000602060003
EXAMINATION FEBRUARY-MARCH 2024
BACHELOR OF COMMERCE (SECOND SEMESTER) (NEP)
SEC - MARKETING PAPER -1l - LEVEL 6

[Time: As Per Schedule] [Max. Marks: 50]

Instructions: Seat No:
1. Fill up strictly the following details on your answer book

a. Name of the Examination: BACHELOR OF COMMERCE
(SECOND SEMESTER) (NEP)

b. Name of the Subject: SEC - MARKETING PAPER -1l - LEVEL
6
c. Subject Code No: 2408000602060003
2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
4. All questions are compulsory.

Student’s Signature

Q1 Zasuiaaot UL (SlEURL UL 10
Answer in brief. (Any Five)

1 2USAHA (IMC) AeA 92
Define IMC.

2 e uL (BHd AeA 9j?
What do you mean by Product Line Pricing?

3 (5ucoll FAeatllddial AR scll UWRHA{l A€l etailcll.
List out factors affecting Price sensitivity?

4 slaRse HIB(EoL oll el 9f &2
What do you mean by Direct marketing?

5 Acll HISRololl ALt Ps ALEL A
List out seven Ps of service marketing.

6 Aol clloll &t (Zone of Tolerance) WA ¢j?
Define Zone of Tolerance.
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7 AU Aos1Go? (Service Encounter) A&l 9f 82
What do you mean by service encounter?

Q2 o dAeatallEtclal AUUR sl R AHstall. BHd [Aulee(l

ylsate{l ugL ul 52
Explain Factors affecting Price Sensitivity. Also Discuss Process of Pricing.

AL
OR

() AR MR AR sl (ALY UR Al ul 53
Discuss various factors affecting the Communication Mix.

(@) SlaRs2 HIBRoL ual A Yalaletal 513 ell Aot Al A A

Explain Direct Marketing and Sales Promotion as tool of Communication
tool.

Q3 ojiesoll et WsAA [QoLcll? UM A Ac ALSlaL (Service

Tringle) (AA &sui uul 5.

Explain the Model of Customer Expectations in detail. Discuss briefly about
Service Triangle.

AL
OR

) Acll A2A 92 Ul HBRBatetl Hecaloll AU 52A.
Define service. Discuss Importance of Service Marketing.

(o) Aclletl (Ardd HBRoL BAsLeL (Extended Marketing mix) ol AHs1cll.
Explain Extended Marketing Mix of Service.

Q4 a4l ol cvll (Sl URL AR
Write Short Notes (Any Three)

1 9lLesoll L0 WA WS Ul
Customer Perception and Customer Satisfaction
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2 Acl Aell glgetl 51210

Reasons for Growth of Service Sector

3 AIDA HISA
AIDA Model

4 L lell Y5l

Pricing Tactics

5 AR Aswt
Communication Mix

*hkkkk

2408000602060003 [3 of 3]



